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By DANIEL KADLEC

ET GO FROM HIS JOB AS A HOTEL MANAGER LAST SUMMER, BRAD SALTZMAN
had begun to panic by fall. Sure, his bank account was evaporating. But
equally upsetting, he says, was that he was seeking too much comfort in
the kitchen and was busting out of his belt. Physically and fiscally, Saltz-
marn, 36, was a mess. Then he hit upon a cure-all: low carbs. Saltzman
went on the Atkins diet at about the same time he helped launch Pure
Foods, a specialty retailer based in Beverly Hills, Calif,, that sells only products
with comparatively few carbohydrates. Today Saltzman is 25 Ibs. lighter, and his
wallet is weighty. He has 24 employees, up from just four when he started, and
will have 40 full-timers by June. “Tt was a eureka moment for me,” Saltzman says
of his carb-counting catharsis in October. “1 needed to lose
weight, and I needed a job in the next 30 days or—all kidding
aside—I'd have had to move in with my grandmother”
Instead, he’s college-trim and planning a chain of stores and
low-carb cafés and vending machines that he believes will
ring up $100 million in sales annually within five years.
Critics of the carb counters’ revolution may scoff at Saltz-
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